AN ANALYSIS OF GLOBAL FOODSTUFFS TRADE AND TURKEY 


Tezer PALACIOGLU! 


1. WORLD FOODSTUFFS TRADE AT A GLANCE 
1.1. World Foodstuffs Trade by HS Chapters? 


Despite its vital importance for human life, foodstuffs trade volume value is not directly 
proportional to its importance compared to other products. There can be many theories to 
explain this, but the most correct one should be the low value of the goods that are abundant in 
the market and the low cost and labor spent in production. This situation is clear in the HS 
chapters subject to world trade. On the basis of single chapters, the first 4 lion share product 
groups are; i) electrical machinery&devices,ii) machinery, iii) petroleum and iv) motor land 
vehicles, in accordance with the technology and information age. Approximately $8.1 trillion 
out of $17.5 trillion world exports in 2021 (decreased from $19.5 trillion in 2018 because of 
pandemic) revolves around these chapters. 


By contrast, if all 21 food-related chapters are taken together, the export volume of 
approximately $1.6 trillion (naturally, there stands an more or less equal import volume) carries 
the overall sector after the top 4 product groups. In this sense, foodstuffs trade corresponds to 
approximately 9.1% of world trade. It should be noted that the share of foodstuffs trade, which 
is around 8% on average by years, increased by 1% during the pandemic period due to the 
stagnation in other sectors and the increase in food prices due to production inadequacies. 


Figure 1. World Exports by Main Product Groups (HS) (2020 - Billion $)* 
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(*) Red bar shows all 21 chapters related to food, yellow bar shows 4 chapters related to textiles. 


The meats (HS 02) chapter, which is at the top of the trade among 21 food-related ones, 
could find a 24" rank in the overall global trade with an export volume of $135 billion. Other 
top traded articles of foodstuffs and their ranks are as follows; edible fruits and nuts (08) HS, 
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Since the scope of the study is international trade, this research will focus on quantitave realized trade figures of the certain 
products worldwide. It has been carried out on common accepted basis of chapters in the Harmonized System (HS) and by 
using the International Trade Center (ITC) database. 
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26" with $134 billion, cereals (10), HS 30" with $119.4 billion, beverages (22) HS, 31 with 
$119 billion, and the fisheries (03) 33" with $111.7 billion trade volumes. 


Cereals and oilseeds, in which Turkey is a net importer, are important product groups 
with a trade volume of approximately $120-110 billion. In the above figure, while the chapters 
that Turkey is a net importer are shown in red, the ones that Turkey is a net exporter are in 
blue, including foodstuffs and textiles. 


Excluding tobacco, world foodstuffs exports increased from $1,260 billion in 2015 to 
$1,457 billion in 2020. Despite the $35 billion decrease in exports between 2018 and 2019, the 
rate of increase in 5 years is 19.1%. Import figures which are expected to follow the same 
pattern are slightly higher. The reason for this may be the freight and insurance costs on the 
imports, as well as the fact that imports can be made for stock. 


Figure 2. World Foodstuffs Exports by Sub-Divisions (2020 - Billion $) 
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The most exported products by chapters are given in above figure in terms of value 
order. During 2015-20 period, the chapter (HS 21) —miscellaneous food preperations has shown 
the highest increase in trade. The value of exported products increased more than 1/3 and 
reached $83,7 billion from $62,6 billion. Chapter (HS 08) -fruits and nuts, chapter (HS 19)- 
flour products and chapter (HS 12)-oil seeds are the followers with a trade development of 
more than %4 meanwhile. Contrary to this, chapters regarding the raw materials or natural 
product groups such as, live animals (HS 01), tobacco (HS 24), coffee, tea (HS 09), sugar and 
confectionery (HS 17), cacao and cacao products (HS 18), fisheries (HS 03) have experienced 
a soft pace less than 10%, particularly the first two chapters (HS 01 and 24) with increases less 
than 3%. 


1.2. World Foodstuffs Trade by Countries 


The distinguished foodstuff exporters are traditionally among the influencial countries 
generally in all foreign trade products. Many of these countries are also at the top of the 
International Income rankings. The USA is in the first place in foodstuffs trade as it is in almost 
every field. It realizes more than 10% of the total with its exports exceeding $147.3 billion. 


The Netherlands is undoubtedly the most striking country among the countries on the 
list. This country has an area of only one province of Turkey which means it has much smaller 
agricultural areas. It has to build canals to protect its, 1 meter below sea level lands from 
flooding. Besides agriculture workers are limited due to its 17.5 million total population. 
Despite all, with nearly $93 billion in foodstuffs exports, it comes right after the USA, that has 
20 times more population and 243 times larger lands. (IMF WEO, 2021) 
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The fact that high populated and large territory countries such as China, Brazil, India, 
and Russia have relatively lower exports regardless to their size, is believed to lie on two 
grounds. First, they are far behind in terms of technological and scientific agriculture, second 
their production structure is organized for the needs of their domestic markets. 


Belgium, which is among the tops of the list, is a country with a similar status to the 
Netherlands. However, this country is more like a distribution base with its location in the center 
of the EU rather than production. The situation of Australia with a population of 25.7 million 
and Argentina with a population of 45.8 million can be explained by the fact that their lands 
have a very wide and different climate and flora. 


Figure 3. Leading Food Exporter Countries (2020 - Billion $) 
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Turkey ranks 25" in the world with $20.5 billion among the most important food 
exporters. As a country that ranks 18" in theworld population and 11" in total national income 
according to purchasing power (IMF, ibid), it is far behind this potential. Turkey’s European 
ranking in foodstuffs exports is 10". This is unacceptable as the largest country in Europe, in 
terms of population and area excluding Russia, and an economy caught up Italy in 2020 
according to its purchasing power, ranks 4th in Gross National Product (GNP) after Germany, 
France and the UK. This should not reflect the real potential of Turkey.It is perhaps partially 
understandable that the Netherlands and Belgium, the area of which are very small compared 
to Turkey, are the gateways to Europe and are ahead in the list with their hundred’s years of 
historical trader backgrounds. But Denmark, with a population of less than 6 million, a small 
land and not suitable soil and climate conditions, would not be easy to accept being in front of 
Turkey. 


The top 10 food exporters account for approximately half of the world's total (47.8%) 
with $763 billion. This distorted data is an indicator of hunger, especially in Africa, where a 
small minority has access to food easily, while a very large part of countries are deprived of 
these opportunities. Moreover, the second 10 countries have a 20.7% share of the total exports. 
This means the top 20 countries have more than double the export volume of the remaining 200 
countries. 


On the contrary, looking at the importing countries, 8 of the top 10 countries in the 
export order, retain their place exactly or with minor changes, while Brazil, which is the 3" in 
exports, has regressed to the 38" place in imports. Japan, which was behind in exports, came 
to the fore in imports. In a sense, these two countries have switched places. This situation is 
quite normal for Japan, which has half the area of Turkey that is mountainous and forested not 
suitable for cultivation, but a population of 1.6 times (125.4 million). The UK, which ranks 20" 
in exports, climbed to the 6” rank in imports. Korea and S.Arabia are other noteworthy 
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countries that climbed to the top in imports with their insufficient production. Thailand, which 
ranks 16" in exports, downs to 24" place in imports, while Argentina, which is the 13“ exporter, 
keeps 61st rank with its extremely low imports. 


Figure 4. Leading Food Importer Countries (2020 - Billion $) 
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Turkey, with a volume of 15,1 $ billion, ranks 26" in world imports. It ranks 10" in 
Europe. The combined import of the USA and China is more than 1/5 of the world's imports. 
While the top 10 importing countries realize more than half of the world total (50,3%), this 
share climbs to 2/3 (65.7%) with the second 10 importers (15.4%). 20 countries import more 
than 1.92 times the import of all the remaining countries. 


The balance showing the difference between export and import is a valuable indicator 
for better understanding the international market of the food industry, in this respect, the figure 
showing the countries with the largest deficits is given below. Despite its quite large territory, 
China due to its overpopulation and Japan due to its extremely insufficient area compared to 
its population are the two countries that have the biggest deficits. The UK which as an island, 
has historically been import-dependent in the food sector, either has a huge deficit of around 
$37 billion. The further growth of the deficit is hindered by the beverage industry, with its 
monopoly share of over 50% in the world whiskey market. 


Figure 5. Major Deficit Countries in Food Foreign Trade (2020 (-) Billion $) 
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When we look at the countries with high deficits in the above figure, it is seen that they 
are either countries not suitable for agriculture due to the climate despite their sweep lands such 
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as Saudi Arabia, Iran, Egypt and even Russia, or countries with insufficient lands for agriculture 
compared to their populations such as China, Japan and Korea. On the other hand, countries 
such as the USA, Germany, and Sweden which have sufficient lands and advanced technologies 
have deficits with high imports due to their high income and consumption. 


Among the countries with surplus in food trade, Mediterranean countries such as Italy, 
France, Turkey and Spain deserve attention. It is noteworthy that France and Italy have a very 
high share in the world wine trade, and they earn significant income in this product with high 
added value. Despite the favorable production factors, Turkey’s traditionally high deficit in 
cereals, oilseeds and fodder prevents it from having a higher foreign trade surplus in the food 
sector. 


Shortly it can be said that, Norway stands out in fisheries, Malaysia and Indonesia in 
animal vegetable fats, Ukraine in cereals and oil seeds, Thailand in meat, fish and 
confectionery products, Chile in fisheries and fruits. On the other hand Canada, Argentina and 
Brazil stand out in almost all products with their wide and favorable soil and climate structures. 
As a result, Brazil has the highest sectoral trade surplus with 72,3 $ billion followed by 
Argentina with $ 35 billions. Here, a parenthesis should also be opened to the Netherlands. This 
country, which is envied by everyone in the sector, needs to be examined specifically. 


Figure 6. Major Surplus Countries in Food Trade (2020 - Million $) 
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2. THE WORLD'S TOP EXPORTERS BY CHAPTERS 
2.1. (HS 01) Livestock 


In livestock exports, France and the Netherlands take the first two places with an export 
of approximately $2.4 and 2billion, followed by Denmark, Canada, Australia and Germany 
with a share of around $1.5-1.3 billion. Germany, which ranks 6" in exports, has a deficit of 
$302 million with its imports exceeding $1.6 billion, while the USA, which ranks 7“ with $1.05 
billion in exports, has a deficit of $2 billion, with its first place in imports reaching $3 billion. 


Turkey ranks 14" with $84 million of exports and 31% with $448 million of imports. 
2.2. (HS 02) Meats 


In the chapter which is the most traded product in the world with approximately $134.7 
billion, the USA ranks first in exports and third in imports. With their vast lands and flora, it is 
not surprising that Brazil, Australia, Canada, New Zealand and Argentina are at the forefront 
of exports. Additionaly, while Netherlands, a small country in Europe, is the 4" exporter, large- 
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area countries such as Spain, Germany and Poland are also in the foreground. It is interesting 
that countries with relatively small areas and cold climate, such as Denmark and Ireland, rank 
ahead of France and Argentina, which are famous for its livestock. The top 5 countries in 
exports account for almost half (47.4%) of the world's total, while the top 10 countries account 
for 69.2%. All exporting countries, except France, have surpluses. The world's largest market 
in this chapter is China, with $30.3 billion, which alone accounts for 22.4% of world imports. 
Japan and USA follow with 7.6% and 7% shares, followed by Germany, France, UK and 
Italy. Turkey has an export of $570 million (26" rank) and an import of $74 million. 


2.3. (HS 03) Fish, Crustaceans, Molluscs 
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Norway and Sweden draw attention in fishery exports. Norway with a population of 
approximately 5.5 million and Sweden with a population of 10.6 million have export volumes 
above the gigantic countries much larger than themselves in world fish exports, with their large 
continental shelves in the Arctic Ocean and their fish-catching capacities far beyond their 
consumption. Amazingly, Norway's share (10,1%) is slightly higher than that of China, which 
has a population of 1.4 billion and 6.3% of the world's land area. When Sweden, Netherlands, 
Denmark and Iceland are added to Norway, this 5, mainly Scandinavian countries with a 
population less than 40 million, realize more than 1/5 of the world's exports (20.7%) 


This chapter is 1 of the 3 foodsuffs sub sectors out of a total of 21, in which Vietnam is 
in the top 10 exporters list. Likewise, it is 1 of the 2, that Chile is in the top 10 exporters list. 


The USA, China and Japan lead by far in imports. Although 3 of the first 4 countries in 
imports are also in the first place in exports, they give a significant deficit. The USA and China 
together realize more than 4% of the import. Only the top 5 importing countries receive almost 
half of the total (46.4%). 


2.4. (HS 04) Dairy Products, Eggs, Honey 


In chapter (HS 04), New Zealand, an island country with a population of 5.1 million on 
1/3 of Turkey's surface area, takes the lead in world exports. Except for this country and the 
USA, all of the top 10 exporters are EU countries. As known, huge production surpluses in EU 
is subject to self criticicism as, mountains of milk and butter are formed with the premiums 
provided to farmers and most of the budget has to be spent for the "Common Agricultural 
Policy". (Cooron N, He X, Westerhoff F, 2007) While the top 3 countries exporting $10 billion 
or more account for 35% of the world's total, this figure reaches 2/3 when 10 countries are taken 
into account. 
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The UK and Spain are the countries with a chapter foreign trade deficit, although they 
are in the top 15 exporters list. Among the main importers, besides the EU countries, which are 
also involved in exports, Australia, Argentina and Saudi Arabia can be counted. 


The most important item in the world total chapter imports of $90.2 billion, is cheese 
and curd with $33.3 billion, milk and cream with $22 billion, butter with $ 8.8 billion, whey& 
buttermilk 


with $4.8 billion each, bird eggs with $4.2 billion and finally honey with $2.3 billion. 


In this chapter, Turkey ranks 25" in exports with $613 million and 79th in imports with 
$122 million. 


2.5. (HS 07) Edible Vegetables, Some Roots and Tubers 


In (07 HS) chapter, which has a volume of $ 76.6 billion in world exports, China takes 
the first place with a share of 12.6%, while Mexico takes the second place with a share of 11%, 
the Netherlands which have 234 times smaller area than China and Spain, takes the third and 
fourth rows, each with a share of around 10.5%. As can be seen, the share of these 4 countries 
is close to half of the world's total (44.4%). It is an interesting data that 5 out of the top 10 
exporters, except China are in the EU (the area of the Netherlands and Belgium together is 
1/11th of Turkey) while 3 of them are North American countries. 


Morocco, Poland, Myanmar, Germany, India, Australia and Egypt, of which lands are 
mostly deserts, follow Turkey which helds the 10" place with approximately $1.4 billion. 


The fact that two countries such as the UAE and Israel, which also have desert regions, 
are ranked 24 and 31° in the world with their chapter exports of $496 and 306 million 
respectively, shows the importance of utilizing science and technology in advanced agriculture. 
The USA, Germany and France are countries that have significant deficits due to their high 
imports. These three countries run a deficit of $8 /5.9 / 1.2 billion, respectively. The following 
high deficit countries are UK ($3.9 billion), Japan ($2.2 billion), Russia $1.1 billion) and Hong 
Kong, Bangladesh, Switzerland, Malaysia, Saudi Arabia all with a deficit of around $960-692 
million. 
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The most imported vegetable groups in the world are the following; 


07.09 group with $16.1 billion (the largest share in this group belongs to green peppers 
(070960) with $6.2 billion, and capers, fennel, okra, purslane, etc. (070999) with $2.7 billion) 
Legumes with $11.8 billion (0713 group), Tomato (0702 group) with $9.9 billion, Onions, 
garlic (group 0703) and steamed vegetables (group 0710) at $7.2 billion each, Potato (0701 
group) with $4.7 billion, $3.7 billion cabbage, cauliflower (0704 group), Dehydrated vegetables 
(group 0712), cucumber (group 0707), cassava, salep, macadamias (group 0714), carrots, 
turnips (group 0706) with approximately $2.9 billion each. 


2.6. (HS 08) Edible Fruits and Nuts 


Chapter (HS 08) is the second foodstuffs chapter, which is the most exported in the 
world, with $133.9 billion, right after meat, of chapter (HS 02). In this chapter, where Turkey 
ranks 8" in the world with $4.8 billion in exports by giving the highest surplus ($3.9 billion), 
the USA is the leader with $14.3 billion and a share of 12.1%, passing by Spain, its closest rival 
with $3,4 billion .Among the exporters, besides the Netherlands and Italy from the EU, Mexico, 
Chile, Peru from America and China, Vietnam and Thailand from the Far East draw attention. 


foe] 
S 
14303 e (08 HS) Exports $ Mn 2 (08 HS) Imports $ Mn 
a 
zt 
a el 
| 
mo 
00 Na 
— aoe 
oO Ld 
a 
ive) ei 
2 oO OK 
+ A 
ae) 
STARFARVwe oO 
msgoOOnenQGaSa 
eee ae a 
LTT TH 
Didtaa: 
ii. 
A . 
< t>eaorxeaesmMS>ce ec SBS EDB>E 
we X SaetEsorPR4RprseSRSEBRT SEL 
xe ES Ss scv t= Gmao FSS 
a 5 o a oo” @ asd 


Another interesting point in this chapter is that, 3 of the top 5 exporters have chapter 
deficits; The USA and China have higher (around $5 billion), the Netherlands has lower (about 
$203 million). Apart from the aforementioned countries, Germany and UK stand out with 
deficits exceeding $10 and 6 billions respectively, while Canada, Japan, India, Saudi Arabia, 
Korea, Switzerland, Hong Kong, Belgium, Iraq, Austria, Sweden follow with has significant 
deficits. 
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Figure 7. Top Subgroups Imported in Chapter (HS 08) (2020-Million $) 
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2.7. (HS 09) Coffee, Tea, Spices 


World chapter exports are approximately $52.4 billion. The first 6 countries namely 
Brazil, China, India, Vietnam, Germany and Switzerland in Europe which all receive adequate 
rainfall, realize approximately 42.3% of the total. The common feature of Brazil, Colombia and 
Indonesia, which are among the exporters, is the famous rainforests. All EU member states, 
except Italy and Slovakia, have deficits. 
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In this chapter, the USA realizes (15.5%), Germany (8.6%), France (6.7%), in other 
words about 1/3 of world imports. It is noteworthy to mention the deficits of US, France, Japan, 
UK and Germany around $7.0 / 1.8/1.5 / 1.2 / 1,2 billion in order. While about 2/3 of the 
imports, $31.5 billion, is coffee, only $6.9 billion (13.6%) is tea. Black pepper (0904 group) 
has $3.8 billion and 7.5% share, ginger, saffron, turmeric (0910 group) has $2.6 billion and 
7.2% share, nutmeg (0908 group) has $1.5 billion, anise, fennel, coriander etc (0909 group) has 
$1.2 billion and vanilla (0905 group) has about $900 million. Turkey has a deficit of $87 million 
in this chapter with $257 million in exports and $188 million in imports. 
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2.8. (HS 10) Cereals 
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Including strategic products for nutrition it is the third most traded of all with $119.3 
billion. It is the worst positioned chapter for Turkey with a deficit of over $3 billion. Apart from 
Ukraine, Thailand and France (around 500-600 thousand km?) among the top 10 countries in 
exports, Argentina, which is the smallest, has lands quadrupled the size of Turkey (2,780 
thousand km’). The share of the first 5 countries, especially the USA (16.2%), in exports is 
46.7% of the world total whereas the first 10 countries’ share reach 71.2%. Almost all of the 
exports of the largest exporters contribute their economy as surpluses. It is one of the rare 
chapters in which USA has a foreign trade surplus.There is more or less a balanced situation in 
the imports of this chapter compared to others. The typical weight of a single country over 10% 
share is not applicable. The Far East, China and Japan in particular which have almost no 
exports, in addition to the Middle East and North Africa regions seem to be important buyers. 
The tension and war environment experienced since the first quarter of 2022 between Russia 
and Ukraine, which supply products to the world market almost as much as the products 
supplied by the USA, seems to cause inevitable negative effects on in this chapter as well as 
supplementary complementary chapters such as milling products (11 HS), flour products (19 
HS) and cacao products (18 HS). 


Figure 8. Most Imported Cereals in the World (10) Products 
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2.9. (HS 11) Milling Products 


With a volume of $20.2 billion, it is the second least traded chapter. However, it ranks 
second after (HS 08) that Turkey achieves highest surplus and holds the top 3"4 -4" places in 
the world over the years. The share of the first 5 countries in world exports is 1/3. US ($1.1 
billion), China ($750 million), Brazil-Iraq (around $500 million each) draw attention with 
deficits. 
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2.10. (HS 12) Oil Seeds & Oleaginous Fruits 


It is the second chapter in which Turkey has the highest deficit with approximately $2 
billion, after the cereals (HS 10) chapter. It is among the most traded chapters with a volume 
of $108.6 billion. A limited number of countries have a word in exports and imports. For 
example, USA and Brazil account for more than half of the total, with 28% and 27% 
respectively. 
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China's weight in imports is overwhelming; 39.6%. As a result, China has the largest 
deficit with $42 billion in this chapter. Germany, Netherlands, Japan and the Mediterranean 
countries, Including Turkey, are also important actors both in imports and trade deficits of the 
chapter. About $64 billion (56.3%) of imports, which are around $113 billion, are on soybeans 
(1201 group). Brazil accounts for 44.6% of soybean exports and the USA for 44%, as a duopoly 
market. The monopson-like buyer of both countries is China, with a share of 58% from each. 
This shows why this product group is on the table as a trump card in the US-China tariff wars. 
Within this chapter occurs imports of; $11.1 billion rep or rapeseed (1205 group), $8.1 billion 
plant seeds (1209 group), $5.4 billion other oilseeds (1207 group), and $4.7 billion sunflower 
seeds (1206 group). Turkey ranks first in the world in sunflower seed imports with 1.2 million 
tons ($628 million) and a share of 12.7%. 


2.11. (HS 13) Lac, Gum, Resin 


With approximately $7.5-8 billion, it is the least traded chapter of the food industry. 
The main countries in exports are China (21.6%), India (9.6%), USA and Spain (around 8% 
each) and those in imports are; USA (19.1%), Germany (7.9%, France, China, Japan (around 
5% each). 
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2.12. (HS 15) Animal-Vegetable Fats 


Chapter (15 HS) has a share of approximately $102 billion in world trade. It is one of 
the 9 foodstuff chapters that Turkey has a deficit ($ 250 million) due to $ 1.6 billion imports. In 
this chapter, Far Eastern Indonesia (20.3%) and Malaysia (13.2%) account for 1/3 of the total 
exports which supply them a surplus of $20.5 and $11.3 billion, respectively. 


In imports, while China and India meet more than 1/5 of the total with approximately 
10.7% and 10.1% each, it is seen that both countries have deficits of around $10 billion. 
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2.13. (HS 16) Preperations of Meat and Fish 


In this $ 52.8 billion trade volume chapter, China with $ 9.2billion (17.4%) and Thailand 
with $8.6 billion (16.2%) are the 2 countries that exports 1/3 of the total. While Germany, which 
follows with $3.4 billion, is close to the balance with its high imports, Vietnam, Netherlands, 
Poland, Spain and the USA each have exports of around $2 billion. In addition to Vietnam from 
the Far East, Thailand and Indonesia, as well as Ecuador from South America, are among the 
important exporters. The USA, which is among the top 10 exporters, ranks second after Japan 
in imports, and has a deficit of $4.1 billion. 
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Hence, it comes after Japan, which has a deficit of $5.5 billion, and just before the UK, 
which 


has a deficit of $4.1 billion. The share of these 3 countries in imports is remarkably high 
at 31.8%. France and H.Kong are other markets with deficits of $1.3 and 1 billion relatively. 
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Japan, North America and EU countries have significant place in imports. Since Turkey has a 
low import of only $16 million, it provides a surplus of $112 million despite its low exports. 


The main product sub groups in import are as follows; Ready and canned fish, caviar 
(1604 group) $18 billion and a share of 34.1%. Ready, canned meat (1602 group) $15.8 billion 
and 30% share, Ready, canned crustaceans, molluscs (1605 group) $8.8 billion and 16.7% 
share, Sausages (1601 group) $5.5 billion and 10.3% share 


2.14. (HS 17) Sugar and Confectionery Products 


Chapter (HS 17) represnting sugar and confectionery products is the 5" chapter with the 
least volume among the 21 foodstuffs chapters with $38-43 billion. Turkey has a surplus of 
$436 million, with exports of around $671 million and imports of around $235 million. 


While the great portion, 60.4% ($25.7 billion), of world imports are cane or beet sugar 
(17.01 group), 25.8% ($11 billion) are confectionery products without cocoa (group 1704), and 
17.8% ($7.6 billion) are listed as other sugars (group 1702). 
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Brazil ranks first in exports, mostly in cane sugar, with approximately $8.9 billion, after 
an after an increase of 64% compared to the previous year and a total share of 20.9%. Brazil 
which had been exploited for sugar production by Portugal with slaves transported from Africa 
between 1500-1900s, continues its historical production with a share of 36.7% in the world. 


Except 10.8% share of the USA in imports, there is a relatively balanced and multiple 
distribution. The US has a deficit of $3.1 billion, while China and Indonesia has $2 & $1 billion 
respectively. 


2.15. (HS 18) Cocoa and Cocoa Products 


In this chapter with a volume of $50 billion, African countries, which provide raw 
materials and EU and North American countries that use them for their final production draw 
attention in exports. Germany, Ivory Coast and the Netherlands account for 1/3 of the world's 
total with a 12-10% share each. There is no significant change in imports ranking, except for 
the replacement of raw material producer African countries by Russia, Japan and China. US, 
UK, France and Japan are among the major markets with deficits exceeding $ billion of 3.5 / 
1,9/1,4/0,9 in order.Turkey has a surplus of around $56 million in this chapter. 
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Chocolate and cocoa-containing products (1806 group) ranks first in exports with $29.2 
billion (57.8%) followed by cocoa grains (1801 group) with $9.1 billion (18.2%), cocoa butter 
(1804 group), with $ 5,7 billion (11.4%), cocoa paste (1803 group) with $3.3 billion (6.6%) and 
cocoa powder (1805 group) with $2.5 billion (5%). 


2.16. (HS 19) Preparations of Cereals, Flour, Starch or Milk; Pastry Cooks' 
Products 


With a volume of around $81 billion, this is one of the chapters in which Turkey exports 
the most ($2.1 billion) and has a surplus ($1.9 billion). While the main countries in exports are 
the developed western countries as well as the Mexico and Far Eastern China and Thailand, in 
the opposite side, Saudi Arabia, Australia, Japan, Iraq and UAE are included in the list of 
importers. 


$38 billion or 46.7% of the chapter exports is realized in the subgroup of bread, cake, 
cake and biscuit (1905 group). Then follows the malt extracts (1901 group) with $23.5 billion 
(28.9% share), pastas (1902 group) with $12.1 billion (14.9%), grain products- such as corn 
flakes- (1904 group) with $7.3 billion (9% share). Turkey is the 13" largest exporter in general 
but in some subgroups its rank is much higher. For example $1.1 billion of pastry, cake and 
biscuit exports carries Turkey to the 12™ rank. Looking up in details man would recognise that 
it is 6th in sweet biscuits (190531 group), 5th in wafers (190532 group), and 4th in raw pasta 
exports (190219 group-$720 million). 
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2.17. (HS 20) Preparations of Vegetables, Fruits and Nuts 


Chapter (HS 20), with a volume of $65.5 billion, also contributes positively to Turkey’s 
balance of payments as the chapter with the highest surplus of $2.2 billion depending upon $2.4 
billion of exports. The success achieved has carried Turkey to the 8th position in the world 
exports. In exports, while China and Netherlands reach 21% of the total, 5 countries including 
USA, Belgium and Italy, make 31% of total. Although the USA ranks 3 in exports, it has a 
deficit of $4.8 billion because of high imports burden. Two island countries Japan and UK 
added with Germany and France are the other prominent deficit countries with $ billion of 3,5 
/ 3,2 / 2,4 and 2,2 respectively. 
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Turkey is the 5th largest exporter in the world with $920.4 million in fruit and vegetable 
products (2008 group), which is the most important sub-export group of this chapter with $17.7 
billion and a share of 27%. China ranks first in this group exports with a share of $3 billion and 
17%, and has a surplus of $2.2 billion. However the second exporter USA with $1,7 billion and 
9,4% share still manages a deficit of $1,8 billion bound to high imports bill. 


$798.4 million of Turkey's exports, most of which targets Germany, belongs to the 
200819 code hard-shelled fruit subgroup. In this subgroup, which includes hazelnuts, Turkey 
ranks first in world exports with a share of 15.1%. In addition, under this chapter Turkey holds 
the 5" rank in other prepared or canned citrus fruits (200830 group) with $36.5 million, 8" 
rank in cherries (200860 group) with $10.8 million and 6" rank in apricots (200850 group) 
with $6.8 million. 


Figure 9. The most traded sub-product groups in the world ($ Million) 
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2.18. (HS 21) Miscellaneous edible food preparations 


In this $ 83.3 billion trade volume chapter, USA is the leading country both in exports 
and imports, with approximately 11-12% shares. Countries that are at the forefront of foreign 
trade in almost all chapters of the foodstuffs industry, are at the forefront in this chapter as well. 
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Of the minor differences, Australia and the Philippines which are not in the top 10 in 
imports, and Korea, which is rarely included, can be mentioned among the leading countries in 
imports. Philippines ($1.4 billion), Saudi Arabia ($1.3 billion), Australia, UK, Korea and 
Canada ($1,2 billion each) are the remarkable market countries with deficits. 


The most important export sub-items of this chapter are food products (protein 
concentrates, solid milk fat, diet foods, compound alcohol products, isoglucose syrups, 
emulsifiers, jellies, etc.) described in the 2106 group, which are not specified elsewhere in the 
tariff, with $49.4 billion and 58% of the total. Sauces and sauce products (group 2103) follows 
with $14.9 billion and 17.5% share. Coffee, tea extracts and concentrates (1201 group) ranks 
third with $8.4 billion and 9.9% share.Ice cream etc (2105 group) is the fourth with $4.5 billion 
and 5.2% share, Soups and broths (group 2104) ranks fifth with $3.5 billion and 4.1% share. 
Yeasts (2102 group) ranks sixth with $2.5 billion and a share of 2.9% 


There are only two sub-product groups in which Turkey is in the top 25 exporters list in 
this chapter;In yeasts” with $ 202.1 million and a share of 8%, it is the second in world export 
after China’s $ 342 million. In ice cream it is the 22" with $43 million. Germany, France and 
Belgium are the top 3, with $596, 553 and 440 million respectively. 


2.19. (HS 22) Soft Drinks, Spirits and Vinegar 


With approximately $118-125 billion, it is the 4" most traded chapter after meats (HS 
02), fruit, 


nuts (HS 08) and cereals (HS 10). France ranks first in world exports with a 14.7% share, 
well above its closest rival Italy’s 9.2% share. The UK, which has a deficit in the foodstuffs in 
general and therefor is legs behind, has managed to enter the top 3 solely in this chapter with 
exports over $8.4 billion. All of the top 10 exporters are Europeans, except for North America, 
which is represented in the 5 and 6" places. 
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It is crystal clear that, this chapter is a great source of income for top exporters. The 
chapter surplus of France is $12.9 billion, while that of Italy is $8.8, Mexico is $7.2, and Spain 
is $3.2 billion. Although USA is on the list as the 5" largest exporter with $7.7 billion, it is at 
the top of the main importers list by a large margin, realizing more than 1/5 (22.4%) of the 
world's imports that exceeds its chapter exports 3.5 times. With deficits, Canada ($3.7 billion), 
China ($3.1billion), Japan ($2.3 billion), Russia ($2.2 billion), Germany and Hong Kong ($1,9 
billion each) and Scandinavian countries with considerable amounts, are the distinguished 
markets. 95.6% of Mexican chapter exports, 1/3 that of Austria and Switzerland as well as “4 
that of France and Italy are directed to the USA. Turkey had to be content with a small amount 
of trade and surplus in this chapter, in which it has great potential. 


If we look at the sub-product groups in detail, wine (2204 group) stands as the most 
traded item with $34.3 billion. It is also very determinant factor in the ranking of chapter’s 
exporters. France is well ahead of other countries with its exports of $ 10 billion and Italy with 
$7.2 billion. The share of these two countries exceeds 50% in world wines. Spain follows with 
$3.1 billion and Australia and Chile are also included with $2 and $1.8 billion worth of exports. 
Moreover, French wines are distinguished from other exporters positively by their average unit 
price of $7 and that of Italian $3.5 per liter. Holding the 58" place with $6.9 million exports 
should not be an acceptable situation for Turkey, which has a huge potential in this sub group. 
to stay in. However, Turkish wines seem to have a reasonable quality perception as reflected 
in the average price of $2.7/. 


Whiskey has a share of more than 1/3 ($10.2 billion) in 2208 code spirits subgroup, 
which is the largest beverage market after wine with $29.3 billion. England has the highest 
share in the whiskey market with a ratio of nearly half of world total (49.2%). In addition, US 
has exports worth of $1 billion, Ireland $778 million and Singapore $696 million. 


It can be said that there is a $5.5 billion market in the 220890 sub-group, known as 
“other beverages”. Tequila, ouzo and raki are considered under this subgroup, and Mexico 
ranks first with tequila exports of $1.6 billion. Turkey ranks 18" with 31.8 million dollars, 
almost all of which is “Raki” and 54% of which is directed to Germany and 11% to the Turkish 
Republic of Northern Cyprus. Greek ouzo exports, albeit not better than Turkish Raki, is $76.6 
million and puts this country above Turkey in the 15" rank. Considering Raki’s potential can 
be at least as much as “tequila”, it would not be wrong to say that only 2% of the potential can 
be used. 


Liquors (220870 code), Vodka (220860 code), Rum (220840 code) and Gin (220850 
code) follow with $ billions of 3,1 /1.8/1,4/ 1,2 in order. “Water” containing sweeteners (2202 
group), which is the third most traded subgroup in beverages with $22.4 billion, is followed by 
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the “beer” (2203 group) subgroup with approximately $15.2 billion in exports. Contrary to 
popular belief in this subgroup, Mexico is the top exporter in the world with a value of $4.4 
billion and a share of 29.2%. While the Netherlands and Belgium export around $2 billion, 
Germany, known as the “brewery”, is only 4" with $1.3 billion. Despite its high capacity in 
this product, Turkey ranks 30" in the world, ahead of Namibia, with an export of $40.9 million. 


At $3.8 billion, “additive-free water (2201)” is the fifth highest traded product subgroup. 
Turkey ranks 14 in the world with approximately $51.5 million. However, considering that 
France takes the first place with $826 million, China and Italy with $660 and $621 million, it 
is understood that the potential is much higher. 


2.20. (HS 23) Residues from food industries, animal fodder 


Having a volume of approximately $77 billion, the chapter provides products for a wide 
variety of uses. It is the 3’ chapter in which Turkey has the biggest deficit with $1.4 billion. 
The list of exporters consists of countries seen throughout the food industry. Almost % of the 
exports are in the hands of the USA and Argentina. It is among the rare sectors in which the 
USA has a foreign trade surplus, exceeding $7 billion. The top 5 exporters account for 45.9% 
of the world's total, while the 10 exporters account for nearly 2/3. Except for China, which is 
among the top 10 exporting countries, all of them have foreign trade surpluses in this chapter. 
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It is hard to mention a weighted majority share of a single country or a couple of 
countries in imports. Still, the top 10 countries meet 43.8% of imports. It is a substantial chapter 
in which Turkey ranks 17" in the world in imports. Among the first 6 countries with the highest 
deficit, all of them are island countries except China. (Japan, Korea, Indonesia, UK and 
Philippines) 


(23 HS) Exports $ Mn (23 HS) Imports $ Mn 


USA [I )_: 3700 
Netherl. DO) 3621 
UK SO) 3261 
Indonesia I) 2911 
Italy I 2238 
Belgium [SO 2210 
Thailand SY) 2034 
TURKEY EE 1767 (17) 


India BR 1474 
Russia SR 1431 
Spain BM 1413 
TURKEY J 415 (32) 


UK 1475 


Brazil SE 6452 
Netherl. SE 5688 
Germany SS 5508 

France SS 3431 

China EE 2919 
Canada «2705 
Belgium SR 2635 
Thailand QR 2216 

Poland NN 1976 
France yyy), 3325 

Japan SO) 2864 
Poland WO) 2592 

Spain [yy 2384 

Korea OI) 2265 


Ukraine 1577 


Argentina SE 8456 
Germany ss 4393 
Vietham 3818 


Out of $80.6 billion of exports, the value and shares of significant subgroups are as 
follows; 


$34.5 billion (42.8%) — preparations for animal feeding (2309 group), $24 billion 
(29.8%) — residues of soybeans (2304 group), $7.5 billion - residues of vegetable fats (2306 
group), $6.4 billion - flours, meals, pellets, of meat or meat offal, of fish or of crustaceans, unfit 
for human consumption (2301 group), $5.1 billion - residues of starch, sugar and beer industry 
(2303 group), $2.1 billion — residues of milling cereals, leguminous plants (group 2302). 


Turkey has an annual deficit varying around $190-325 million in each of the sub-groups 
listed above, except a limited deficit of $24 million in preparations for animal feeding (2309 
group). 
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2.21. (HS 24) Manufactured Tobacco and Substitutes 


In addition to EU countries, UAE and China together with Hong Kong, the USA, Brazil 
and Indonesia have considerable shares in chapter’s export of $42 billion. The top 3 are Poland 
with 11.4%, UAE with 10.4% and Germany with 6.7% shares. While Turkey ranks 14" with an 
export value of $909 million, it is surprising that a cold climate country like Lithuania is ahead 
of Turkey, and besides the UAE, of which lands are mostly desert, ranks 2" in the world. 


While 56% ($23.5 billion) of the exports of the chapter are manufactured cigars, 
cigarillos and cigarettes (2402 group), the remaining portion is approximately equal to 2 pieces 
as; other manufactured tobacco (2403 group) and unmanufactured (leaf) tobacco (2401 group). 


(24 HS) Exports $ Mn + (24 HS) Imports $ Mn 


UK I) 889 


UAE NN 4352 
Germany k= 2S 2797 
Italy SN 2056 
Belgium ( 1806 
Brazil (1638 

Romania SN 1566 
Indonesia (1151 
USA SR 1048 
Czechia SE 1013 
Italy [ 2197 
USA J 2166 
France [D9 1794 
Spain («1691 
Belgium [DD 1653 
UAE [0 1284 
Poland [I 1237 
China EI) 1167 
Iraq ES) 1048 
Netherl. 7) 910 


Poland 43809 
Netherl. SN 1114 
TURKEY R-909(... 

India SR 384s 


Russia [) 837 
TURKEY MM 665 (15) 


Japan 


Germany [ 3009 


Lithuania (I) 996 


Turkey ranks 13" in the world exports with $431 million for manufactured cigars, 
cigarillos and cigarettes, 10", with $268 million for the leaf tobacco, and 13" with $211 million 
for other manufactured tobacco products. Nevertheless, attention should be paid to the negative 
development trend especially in leaf tobacco exports. The export of leaf tobacco, which was 
very strong in the past, has decreased following the decline of the number of farmers and 
cultivated land as a result of international as well as domestic change in the smoking habits 
which replaced Virginia type in expense of Turkish type tobacco. Decline in exports 
accompanied with increasing imports has caused a riisng deficit that reached $164 million in 
2020. The reduction in Turkish overall chapter exports in the period between 2017-21 was 
17.5%. While Iran and the USA are in the first two destinations with 13% and 12% shares in 
Turkey's exports, it has tended to the Middle East countries, especially to Iraq, Saudi Arabia, 
Belgium, Israel, Malta, Bahrain, EU countries and Russia. 


In terms of imports, Japan ranks first with $5.5 billion in imports, with no exports at all. 
This country, which meets a significant part of the world's imports with 11,8%, has increased 
its imports by 8% on average every year in the last 5 years. Although Germany has increased 
its imports to $3 billion with an average increase of 9% per year during the last 5 years, its 
deficit is at a reasonable level with $211 million. 


Turkey's imports of $665 million, 2/3 of which is leaf tobacco, is mostly supplied by 
Brazil (20.4%), Netherlands (9.2%), Germany (8.6%) Mozambique (7.8%) and Russia, Serbia, 
USA (about 6% each). 
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3. CONCLUSION 


The comparative advantages decisive in world foodstuffs trade are the size of arable 
fertile lands, suitable climatic conditions and water sources. The number of educated farmers 
working in agriculture can be added to this. As a matter of fact, the USA, Brazil, China, Canada, 
Argentina, Australia, Russia, New Zealand, Mexico, India, Ukraine, Poland are the countries 
primarily that take advantage of their large territories. The Mediterranean region countries of 
Europe, which are in the top of the exporters list, use the advantage of a temperate climate 
suitable for agricultural production, while Thailand, Malaysia, Indonesia and Vietnam use the 
advantage of the tropical climate that allows for the production of unique products. 


The opposite situation is valid for the island countries with insufficient soil and climate 
conditions such as Japan, UK, Korea, which are among the essential importers, and the 
countries of the Middle East and North Africa, which have a desert climate that hinders 
production. 


It is obvious that the countries standing out in exports are also directly related to their 
technological development levels. The best example for this is undoubtedly the Netherlands, 
which is quite small in terms of surface area, and Israel, which does not have a significant deficit 
in food production other than cereals and meat but rather has managed surplus in the production 
of vegetables and fruits, which the neighboring countries have deficits, under similar soil and 
climatic conditions. 


Apart from soil, climatic conditions and technology, the prominent variables for success 
seems to be close or being entry points to consumption centers and be member of trade 
associations that provide easy access to the markets in terms of population and income. China, 
USA, the EU and Japan are the central consumption markets both in terms of population and 
income. On the other hand, Hong Kong and Singapore have foreign trade volumes much above 
their size since they function as entry points to the Chinese market like Belgium and 
Netherlands do for the EU market and UAE does for the Middle East market. 


Another conclusion that emerged from this study is that some countries are specialized 
in a number of products so that display oligopoly characteristics with their production capacity 
or product differentiation and branding. Data reveals that most of their trade is based on these 
products. For example, today's warring parties, Russia and Ukraine, account for 17.6% and 8% 
of world exports, respectively, in wheat and 18.3% and 39.5% in sunflower oil. More 
specialization examples of some countries in certain products are given herewith; 


Vanilla - Madagascar (56.4%) 

Palm oil - Indonesia (53.1%) and Malaysia (29.9%) 

Cocoa beans - Ivory Coast (40,1%) and Ghana (16.1%) 
Cocoa chocolate - Germany (16.8%) and Belgium (10.8%) 
Soybean - Brazil (44.6%) and USA (40%) 

Cane sugar - Brazil (36,7%) 

Corn - USA (26%), Argentina (16.5%), Brazil (15.9%) and Ukraine (13.2%) 
Wine - France (29.1%) and Italy (21%) 

Alcahol spirits —France (21.3%) and UK (15%) 

Banana - Ecuador (26.1%), 

Tea - China (25.1%), Sri Lanka (16%) and Kenya (15%) 
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Tobacco - Brazil (16.5%) 
Fisheries - Norway (9.6%), China (9,6%) 
Milk&dairy — New Zealand, Germany and Netherlands (12-11% each) 


Turkey also controls 70.6% of the world's exports in dried apricots, 59.3% in hazelnuts 
and 26.5% in raisins alone. 


To summarize, as stated before, the Turkish Foodstuffs Industry ranks 25" and 26" in 
the world, respectively, with an export volume of $20.508 million and an import volume of 
$15.107 million in 2020. It is a fact that Turkey, which ranks 10" in Europe, in both areas 
behind the countries with a much smaller surface area and adverse climatic conditions, is well 
below its potential. 


Turkey has deficits in 9 of 21 foodstuffs HS Chapters, 3 of which is under $100 million 
and 1 of which is limited to $128 million. Chapters in which it has striking trade surpluses are 
chapters (HS 7 and HS 8), on fruit and vegetable production, and chapters (HS 11 and HS 13) 
on milling and bakery products. The chapters with high deficit are cereals (HS 10) with 
approximately $-3 billion and oil seeds (HS 12) with $-2 billion.Since the Russia and Ukraine 
are the leading suppliers in both chapters, it seems inevitable that the negative impact of the 
war environment on production and prices will increase import costs. In addition, when the 
fodder and food residue wastes (HS 23) chapter, with a deficit of approximately $-1.4 billion, 
is taken together, the production areas that Turkey should support are clearly seen. 


The consideration of; the perishable nature of food products which often lets to penetrate 
into nearby markets and the opportunity to appeal EU markets, taking into account the 
advantages of the customs union and the Turkish diaspora and meanwhile the advantages of 
religion and halal concept for Middle East and African countries, constitute the focus 
destinations and products to investigate. 


The USA and China, which are the engines of consumption in foodstuffs like in almost 
every products, are markets that must be entered in niche product categories with high added 
value and durable life, due to their distant geographical locations and long/costly freight 
processes. 


In addition to this, as the study reveals, meeting the foodstuffs needs that are evident in 
the island countries, especially in Japan, the UK and Korea. Furthermore, Lithuania, Norway 
and Denmark should also be taken into scope of market researches, due to their imports beyond 
their population which are thought to be entry points to the Baltic and Scandinavian countries. 


Last but not least, since it is thought that Turkey cannot adequately promote its unique 
flora and flavors especially in the wine and spirits market, it is recommended to carry out 
supportive studies on this subject. 
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Appendix 1. Countries with the Largest Surplus and Deficit in Foodstuffs Trade (Top 2) 


01 


02 


03 


04 


07 


08 


09 


10 


11 


12 


13 


15 


16 


17 


18 


19 


20 


21 


22 


23 


24 


Description (HS 
Chapter) 

Live animals 

Meats 

Fisheries 

Dairy products, eggs 
Edible 


roots, tubers 
Edible fruit-nuts 


vegetables, 


Coffee, tea, spices 


Cereals 


Milling products, malt, 
starches, inulin, gluten 


Oil seeds 
Lac; gums, resins 


Animal-vegetable _ fat- 
liquid oil 

Preparation of meat, 
fish, crustaceans 
Sugar& Confectionary 
Products 
Cocoa and 
preparations 
Preperations of cereals 
flour, starch or milk 
Preperations of 
vegetables, fruit, nuts, 
parts of plants 
Miscellaneous 
food preparations 
Soft drinks, spirits and 
vinegar 

Residues from food 
industry, animal fodder 
Manufactured tobacco 
& substitutes 


cocoa 


edible 


Surplus 
(Country) 

France 
Denmark 
Brazil 
Australia 
Norway 
India 
N.Zeland 
Netherlands 
Mexico 
China 
Spain 
Mexico 
Brazil 
Vietnam 
USA 
Ukraine 
Russia 
Germany 
Thailand 
TURKEY 
Brazil 
USA 
China 
India 
Indonesia 
Malaysia 
China 
Thailand 
Brazil 
India 
Ivory C. 
Ghana 
Italy 
Netherlands 
China 
Italy 


Singapore 
Germany 
France 
Italy 
Argentina 
USA 
Poland 
UAE 


Surplus 
($ Billion) 

2.086 
1.494 
15.558 
9.871 
10.307 
5.019 
10.406 
4.960 
7.865 
7.715 
7.190 
5.957 
5.229 
2.910 
16.657 
9.238 
9.012 
1.096 
1.061 
1.056 
28.580 
28.466 
1.266 
468 
20.500 
11.321 
8.813 
6.265 
8.816 
2.005 
5.164 
2.310 
5.067 
3.221 
6.676 
2.956 


4.989 
2.807 
12.875 
8.813 
8.389 
7.207 
3.572 
3.068 


Deficit 
(Country) 
USA 
Italy 
China 
Japan 
USA 
Japan 
China 
Rusya 
USA 
Germany 
Germany 
UK 
USA 
France 
China 
Japan 
Morocco 
USA 
China 
Brazil 
China 
Germany 
USA 
Japan 
China 
India 
Japan 
USA 
USA 
Indonesia 


USA 
Japan 


Philippines 
Saudi A. 
USA 
Kanada 
Vietnam 
Japan 
Japan 
France 


Deficit 
($ Billion) 

-1.992 
-1.658 
-29.562 
-9.978 
-13.524 
-8.577 
-6.712 
-2.570 
-7.942 
-5.923 
-10.004 
-6.068 
-6.853 
-1.767 
-8.365 
-5.714 
-4.878 
-1.057 
-747 
-523 
-42.568 
-4.596 
-942 
-318 
-9.815 
-9.187 
-5.532 
-4.117 
-3.072 
-1.969 
-3.506 
-1.885 
-5.320 
-5.254 
-4.759 
-3.540 


-1.435 
-1.309 
-19.153 
-3.698 
-3.024 
-2.730 
-5.311 
-1.460 
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Appendix 2: Foodstuff Trade Balances By Hs Chapters And Countries ($ Million) 


China 
Japan 
UK 
Korea 
USA 
Germany 
Saudi A. 
H.Kong 
Iraq 
Egypt 
Taiwan 
Algeria 
Banglad. 
Philipp. 
Sweden 
Kuwait 
Israel 
Nigeria 
iran 
Portugal 
UAE 
Switzerl. 
Libya 
Qatar 
Jordan 
Morocco 
Czechia 
Pakistan 
Romania 
Sovakia 
Angola 
Somalia 
Croatia 
Senegal 
Kazakh. 
Ethiyo. 
Colombia 
Sudan 
Singapore 
Russia 
Camero. 


OVERALL 
BALANCE 


- 89.134 
-60.561 
-36.345 
-23.233 
-18.451 
-17.490 
-17.336 
-15.397 
-10.314 
- 8.845 
- 8.713 
- 7.651 
- 7.254 
- 6.922 
- 6.172 
-5.251 
-5.004 
-4.798 
-4.488 
-3.797 
-3.546 
-3.537 
-3.124 
-3.065 
-2.974 
-2.806 
-2.307 
-2.298 
-2.014 
-1.817 
-1.573 
-1.468 
-905 
-726 
-684 
-607 
-599 
-505 
-491 
-227 
79 


1 LIVE 
ANML 


-35 
-235 
94 


2 
MEAT 


-29.562 
- 9.978 
-2.634 
-4.904 
8.695 
1.699 
-1.670 
-4.871 
-675 
-1.677 
-1.614 
-120 
-18 
-975 
-777 
-551 
-645 


3 
FISHERY 


-1.660 
-8.577 
-837 
-3.264 
-13.524 
-2.659 
-293 
-2.267 
-52 
-657 
32 


4 MILK 
DAIRY 


-6.712 
-1.778 
-1.680 
-1.028 
2.715 
1.545 
-1.146 
-1.074 
-809 
-359 
-633 
-1.267 
-358 
-1.061 
-679 
-541 
-188 
-830 
304 
-240 
-866 
86 
-350 
-294 
-217 
-237 
174 


-197 
-75 
-217 


-192 
-125 
-807 
-2.570 
-61 


7 VEGE - 
TABLE 


7.715 
- 2.236 
- 3.891 
- 488 
- 7.942 
-5.923 
- 692 
- 960 
-653 
590 
-179 
-207 
-798 
-138 
-662 
-377 
118 
-27 
783 
-123 
-521 
-721 
-33 
-239 
121 
1.157 
- 524 
-635 


436 
-172 
-90 
-629 
-1.080 
6 


8 FRUIT 
NUT 


-4.947 
-3.311 
-6.068 
-1.462 
-5.170 
-10.004 
- 1.491 
- 1.290 
- 1.095 
902 
-646 
-109 
-714 
1.625 
-1.003 
-491 
273 


9 TEA 
COFFEE 


2.798 
-1.450 
-1,159 
- 806 
-6.853 
“1.165 
-1,134 
-269 
-230 
-426 
-195 
-279 
-A71 
197 
-374 
-200 
-168 
-46 
- 193 
-198 
aS) 
1.919 


10 11 12 OIL 
CEREALS MILLING SEEDS 
-8.365 -77  -42.568 

714-403 -4.272 
-1.296 -104 = -1.085 
-3.733 -216 = -1.170 
16.657 1.057 28.466 
-194 1.096 -4.596 
-2.888 |-220 | -933 
298 -153  -197 
So) Ae Er 
4.623 136 -1.614 
“1.274 -237 -1.332 
2.716  -23 -399 
1.686 -19 -1.146 
-2.669 -207  -142 
250 | -5 -122 
602 32 -78 
926 -81 -218 

a 12430: |.. 334 

4.836 19  -1.436 
784 -49 -724 
-1.054 -27 -963 
-272 | -82 -276 
aa RS =a) 
-269 = -29 -69 
691 -3 -141 
-4.878  -16 -82 

512 40 -10 
1.363 13 © -1.183 
1.642 -108 584 

357.92 137 

376 © -148 -8 
233-76 20 
285 | -24 135 
667-18 183 
1.251 489 246 
858  -74 421 
Biros7 7 -262 
596 -12 1.103 
-327__|-112 -60 
9.012 242 -227 
-413 | -44 5 


13 LAQ 
RESINE 


1.266 
-318 
-153 
-194 
-942 
-116 

51 
-34 
ae 


15 ANi. 
VEG.FAT 


-9.815 
-156 
-1.427 
- 1.270 
- 3.264 
-817 
- 486 
-152 
-631 
-740 
-284 
-642 
-1.204 
-50 
-160 
-149 
-180 
-383 
-1.142 
204 


LOFLOUR 20 VEG. 


FISH PRSUGAR CACAO PRD. FRUIT P 


16 MEAT 17 18 
8.813 = -934 -448 
--5.532  -562 -864 
-4.092  -783—_-1.885 
- 679 -768 -338 
--4.117 -3.072  -3.506 
5 897 995 
- 412 -558 -416 
-964 -151 -137 
- 94 -503 -180 
-165 90 10 
- 68 -205 -112 
-56 -477 -79 
7 -741 ) 
339 -302 -149 
-435 -127 -107 
-137 -94 -176 
-85 -189 -227 
-8 -834 312 
22 -225 -41 
-75 -129 -227 
213 137 -113 
-405 -100 218 
-142 -98 -83 
“59 -54 -88 
-21 -180 -81 
788 -186 -94 
-54 87 -152 
4 -52 -36 
- 88 -261 -261 
-176 119 -46 
-75 -86 -6 
-17 
27 -11 -27 
47 -102 -1 
- 118 -213 -170 
-348 
- 275 330 -51 
3 -593 -13 
-389 -182 223 
-306 417 -480 
-21 -58 817 


-5.320 6.676 
-569 -3.540 
-2.462 -3.205 
612 -418 
-5.254 -4.759 
2.648 -2.392 
-1.026 -676 
-373 -345 
-1.217 -482 
74 =| 291 
-10 -307 
-181  -41 
-43 -1 
-340 438 
126 -625 
-374  -217 
-290 -87 
-547  -91 
315 368 
-232 114 
-330 -136 
-129 | -547 
-187  -174 
-204  -115 
-200 -64 
-131 125 
-978  -263 
-78 23 
-396 -356 
-210  -162 
a5 || <2) 
-142  _-36 
-107. _-72 
-172  -34 
-203 -243 
-65 | -17 
-42 — -26 
-71 | -34 
647 = -288 
-97 | -739 
-69 = -12 


21 MISC. 


PRD. 
95 
305 
- 1.222 
- 1.211 
-468 


4.989 
-683 
-45 


22 BEVE- 


RAGES 
- 3.117 
-2.330 
202 
- 402 
-19.153 
-1.918 
-116 
-1.840 
-184 
-1 
-797 


-109 
-95 
-223 
-16 
-387 
8 
-184 
-2.205 
-81 
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23-RESID 
FODDER 


-1.879 
-2.730 
-1.786 
-2.035 
7.207 
1.115 
-673 
-106 
-348 
-208 
-517 
-247 
-443 
-1.436 
-273 
-92 
-481 
-135 
-813 
-240 
33 
-313 
-71 
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Namibia 
Greece 
Kenya 
Austuria 
Sri lanka 
Maurita. 
Ghana 
iceland 
Lithueni. 
Myanmar 
C. Rica 
Guatem. 
Norway 
Uruguay 
Hungary 
Italy 
Ireland 
S.Africa 
Ivory C. 
Paraguay 
Peru 
Malaysia 
Vietnam 
TURKEY 
Belgium 
France 
Denmark 
Ecuador 
Chile 
Mexico 
Poland 
Australia 
India 
Ukraine 
Canada 
Indonesia 
Thailand 
Spain 
N.Zeland 
Netherla. 
Argentina 
Brazil 


125 
217 
308 
419 
442 
487 
792 
1.693 
2.191 
2.458 
2.503 
2.663 
3.104 
3.347 
3.716 
4.133 
4.209 
4.488 
4.717 
4.747 
5.042 
5.047 
5.178 
5.401 
5.845 
6.646 
6.754 
8.837 
9.972 
12.738 
12.863 
14.050 
15.630 
15.705 
16.239 
18.046 
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20.051 
20.390 
25.759 
32.397 
72.353 


808 
-301 
4.177 
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-820 
-3.738 
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4.060 
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174 
5.019 
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2.380 
3.260 
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- 3.007 
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1.579 
-610 


-15 
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648 -21 
27 -56 
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-306 6.298 
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4.960 5.127 
1.103 638 
-358 -348 
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-795 = - 1.323 
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-83 -12 
-165 -130 
-197 -14 
-50 -133 
-272 -9 
-212 = 2.310 
-16 -26 
49 14 
88 -8 
54 -29 
641 -31 
-186 -217 
-57 -21 
36 -114 
-711 799 
-270 -125 
52 -89 
-27 5.164 
37 -23 
-110 219 
-625 263 
-710 -27 
436 -56 
365 1.050 
428  -1.434 
72 -193 
-21 898 
-259 -131 
887 243 
364 614 
-132 -425 
2.005 -95 
176 -175 
-99 102 
-1.969 594 
1.945 -151 
-149 -386 
-209 -154 
667 771 
116 -81 
8.816 -4 


1.707 
774 
296 
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Appendix 3. Overview of Turkish Foodstuffs Trade by Chapters (Important: Despite it is export-based the data and explanations in GREY are about 


IMPORTS) 
HS Description 
Codes 
01 Live Animals 
0105 Hens, chickens 
010410 Sheeps 
0102 Cattles 
02 Meat 
0207 Hen, turkey meat 
03 Fisheries 
0302 Fresh/Frozen Fish 
0304 Filets & oth.fish meat 
04 Dairy Products 
0407 Eggs 
0406 Cheese 
0404 Whey 
0402 Milk & cream 
0409 Honey 
07 Vegetables, Roots 
0713 Dried legimionous 
vegetables 
0702 Fresh/frozen tomato 
0709 Other vegetables 
0710 Vegetables (uncooked or 


0712 
0703 
0707 


08 
0802 
0805 

080520 
080550 
080510 
080540 
0806 


cooked by steaming or 
boiling in water), frozen 
Dried vegetables 
Onion, garlic, leek 
Cucumbers, gherkin 
Fruits, Nuts 


Fresh nuts 
Citrus fruits 
Mandarin 
Lemon 
Orange 
Grapefruit 
Grapes 


Export 
Million 
$ 
83,4 


46,2 
28,9 
4,5 


569,9 


545,8 
1014,6 


540,6 
231,8 
612,9 


256,4 
185,9 
53,0 
52,0 
26,2 

1.434,8 


591,6 


312 


232 
71,8 


64,1 
57,6 
50,6 

4.830,4 

1.541,9 

941,0 
444,1 
271,9 
132,8 
92,1 
671,9 


Balance 
Million 


$ 
-364 


39,0 
15,7 
-406,2 


495,7 


508,5 
865,1 


513,4 
Buea 
491,0 


219,0 
151,2 
50,7 
45,5 
25,9 
804,3 


38,2 


307,7 


230,4 
68,3 


47,5 
35,9 
50,6 

3.926,4 

1.081,7 

906,3 
428 
270,1 
118,4 
91,7 
621,7 


World 


Exp/ 
Rank 


15 
1 


12 
21 


N 
oe 


NS OUWUIN ND 


World 2016-20 
Ex/ 


-11 


Additional Info 


Exports; Syria (32%), Jordan (19%), Iraq 
(15%), Qatar (14%), 


Exports; $522 mn, of hen meat 


$306 mn lentil exports ($312 mn imports), $149 mn 
chickpea exports ($92 mn imports), $103 mn bean 
exports ($111 mn imports) 


G.pepper is the highest export $156,3 mn (world 6.) 


Dried tomato is the highest export $61 mn 


Dried grapes $514 mn (world 1.) fresh grapes 
$157,8 (world 14.) 


Export/Import Shares of Partners 
(% in brackets) 


Brazil (24,3), Uruguay (%20,1), Hungary (%10,5), Czechia 
(%10,1) , 
Syria (57,4), Iraq (23,9), Azerbaijan (6,8) 
Jordan (55,7), Qatar (37,3), Iraq (4,4) 
Brazil (26,5) Uruguay (21,9), Czechia (11) Hungary (9,6) 
Spain (7,8) 
Iraq (54, H.Kong (8,8), Libya (5,7) 

Iraq (56,4), H.Kong (7,8), Libya (5,9) 
Netherl.-Russia (13), Italy (12), Greece (8) Japan-UK (7,3), 
Germany (7,1) 

Japan (12,8) Italy (11,9) Russia (11,5), Greece (10,8) Netherl (9,2) 
Netherl. (34,4), Italy (22,3), Britanya (20,1), 

Iraq (17,1), UAE (10,5) Suudi (9,7), Syria-Kuwait (7,9 each) 
Syria (18), UAE (16,5), Iraq (14,4), Kuwait (11,6) 

Iraq (27,6), Suudi (22,6) 

Egypt (22,1), China (17,1) Pakistan (9,4), Vietnam (7,9) 
Bangladesh (29,9); Algeria (15,1), Egypt-China (10,6 each), 
Germany (34,8), USA (20,9), Saudi (11,6), 

Iraq (12,4) Germany (8,8) Russia (8,6) Romania (6,4) Syria 
(4,7) 

Traq (24,2), Sudan (8,1), Germany,(6,1) 


Russia (19,7), Romania (16,1), Ukraine (11,6), Bulgaria (9,2), 
Israel (7,9) 
Germany (22,3), Russia (21,4), Romania (14), 
USA (20,1), Germany-UK (12,1 each), France (10,5) 


Italy (24,3), USA (15,9), Poland (9,7) 
Bangladesh (23,7), UAE (17), Russia (9,4) 
Germany (24,1), Ukraine (20,2), Bulgaria (14) 
Russia (18,2), Germany (11,1), Italy (10,7), 
Italy (28,6), Germany (13,3), France (5,7) 
Russia (44,5), Irag (11,5), Ukraine (10,4), 
Russia (56,5), Ukraine (12,6), Iraq (8,5) 
Russia (27), Iraq (12), Saudi (8), Romania-Ukraine (7 each) 
Russia (48,8), Iraq (15,9), Ukraine (11,5) 
Russia (28), Poland (12,8), Ukraine (9,5) 
UK (22,7), Russia (14,2), Germany (10,5), 
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0809 


0804 
0813 


0810 
0808 
0811 


0803 
09 


10 
1001 
1005 


1006 


1003 


11 
1101 


12 


1206 


1207 


1209 


1201 
13 


15 
1512 


Apricot, cherry, peach, 
plum 
Date, fig 
Dried apricot, apple, 
peach 
Fresh strawberry, kiwi, 
raspberry 


Fresh apple, pear, quince 


Fruits & nuts, uncooked 


or cooked 
Banana 
Coffee, Tea, Spice 


Cereals 


Wheat 
Corn 


Rice 


Barley 
Milling Products 


Wheat flour 
Oil Seeds 
Sunflower 


Other oil seeds 


Seeds for sowing 


Soybeans 
Laq, Gum, Resin 


Animal-Vegetable Fat 


Sunflower, safflower, 
cotton oils 


463,4 


300,1 
279,5 


156,2 
168,6 
111,5 


100,8 
257,1 


290 


39,5 
121 


121,4 
2,6 


1.187,8 


951,1 
430,7 


193,6 


97,3 


46,7 


37 
28,9 


1.386,4 
736,9 


-1.169 
-31,1 


-249,7 
50,2 


30 


14 


32 


16 


122 


4,8 


41 
12,7 


1,8 


i) 
0,4 


1,4 
5,5 


15 


28 


15 


40 


26 


29 


$223,7 mn cherry (world 4.), $152,1 mn peach 
(world 2.) $55,6 mn apricot (world 2) 
$300,1 mn dried figs (world share %43,7,rank 1.) 
$260,3 mn dried apricots (world share %70,6, rank 
1.), $14,2 mn dried peach (14.), $8,7 mn d.apple (4.) 
$126 mn (081090 others), $24,5 mn, strawberry 
(rank 14.) 
$110,9 mn apple, (14.)$ 42,5 mn, pear (12.), 
$15 mn quince, (43,6% rank 1.) 
$63,8 mn oth. frozen fruits (17.) 
$45,8 mn frozen strawberry (9.) 
$170 mn imports ($133,4 mn from Ecuador) 
$135,2 mn spices (15,1% rank 1.), 
$30,3 mn coffee exp, $202,8 mn imports 
$17,9 mn tea exports, $44,4 mn imports (75% 
from Sri Lanka, 9% each from Kenya-India) 


Total of 19,3 mn tons of imports 
Exports mainly to Iraq ($51 mn)& Syria ($16,3 mn) 
Total of 2,3 mn tons of imports 
ixports mainly to Iraq ($37,2 mn)&Syria ($ 27,3 mn) 
Despite 42% ave.tariff $288,9 mn (555th tons) 
import 


8.rank in world exports, 
1. rank in world imports 


Sesame seeds $61,7 mn of exports, $296,8 mn of 
imports (world rank 3.) poppyseeds constitute 
$18,7 mn of exports (world rank 3.) 
Imports of seeds total $108 mn; tomato ($42 mn) 
g.pepper ($15 mn), cucumber ($10 mn), squash 
($8,7 mn), carrot and onion seeds( $6,3 mn each) 
(from China 14,4%, Israel 12,6%) 


$ 26 mn exports of mucilages&thickeners, from 
locust beans, or seeds or guar seeds, (rank 8.) 


Exports; sunflower oil $763 mn (14,5% share, 
world rank 2), Djibouti ($183 mn), Iraq ($97 mn), 
Syria, Libya, Yemen($55-45 mn)+raw sunflower oil 
$90 mn, Imports; $678 mn, (world share 7,1%, rank 
3.) 
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Russia (44,8), Germany (22,1), Iraq (6,2) 


Germany (18,8), USA (12,5) France (12,4), 
USA (15,4), Germany (13,1), UK (9,1) France (8,4), 


Russia (38,4), Germany (10), Iraq (9,6) 
Russia (28,2), India (16,4), Iraq (13,6) 
USA (25,6), Germany (17,8), UK (14) 


Iraq (49,5), fran (37,7) 
USA (22,9), Germany (8,2), Syria (5,3) 


Russia (52,2), Ukraine (11,7), Canada (4,7) 
Russia (64,2), Ukraine (10,6), Canada (6,5), Mexico (4,8) 
Russia (27,4, Ukraine (25), Romania (17,9), Moldova (8,1) 


China (26,2), Greece (10,8), Italy-India (10 each), Russia (8,4), 
Uruguay (7,3) 


Syria (31,5), Russia (31,2), France (8,2) 
Iraq (39,7), Yemen (7,7), Syria-Angola (5,2 each) 
Iraq (46,7), Yemen (9), Syria (6,1), Venezuela (5,9), Angola (5,6) 
Brazil (34,9), Russia (14,9), Ukraine (13,1), 
China (6), Nigeria (4,4) 
Russia (18,2), Romania (11,6) Ukraine-Germany (9,2 each) 

Russia (48,4), China (19,2), Moldova (9,2), 

Bulgaria (6,6), Argentina-Ukraine (3,8 each) 
Nigeria (31,5), Chad (21,8), Sudan (20,9) 


China (10,8), Italy (10,5), Israel - USA (9,4), Thailand (6,5), 
Chile-Denmark-Peru (6,1 each) 


Brazil (68), Ukraine (23,1), Uruguay (3,8) 
Germany (26,7), China (17,7), Italy (11,5), 


Iraq-Djibouti (13,4 each), Russia (6,7), Libya (6,3) Syria (5,9), 
Djibouti (20), Syria (13), Yemen (12), Iraq (10) 


Exports; canned; $50 mn hen meat, $33 mn, fish 
meat, $26 mn sausage, $19 mn snail & mollusc 


92% of exports are gums & jelly confectionery 
Exports; $66 mn pure fructose, $61 mn glucose & 


Exports; bulgur ($136 mn), corn flakes ($30 mn), 


Exports; hazelnuts ($700 mn), pistachio ($12 mn) 
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1507 Soybean oil 147 146,7 12 1,5 51 
1509 Olive oil 126,3 58 6 1,7 9 Exports world rank 6. 
Imports, $70,8 mn (96,3% from Syria) 
1517 Margarine 97,9 61,7 13 1,7 -15 
1511 Palm 119,7 -407,5 17 1,6 5 
1504 Fish oil BPs) -55,7 Ul 37 i3} 
1513 Coconut oil 3,3 -80,5 15 1,6 -10 
16 Preparations of meat, 126,3 112,1 49 0,2 13 
fish, crustaceans 
17 Sugar&Confectionery 670,8 435,9 16 1,6 6 
1704 Not containing cocoa 487 464,2 I 4,3 4 
1702 Oth sugars, includ. pure 160 128,3 8 25) 10 
lactose, glucose fructose glucose syrup 
1701 Cane or beet sugar 23,6 -84,4 Sill il -12 86% of exports targets Syria 
18 Cocoa&cocoa prepar. 653,0 -56 21 1,3 9 
1806 Chocolate& oth. prepar. 554,8 447,1 13 1,9 9 
containing cocoa 
1805 Cocoa powder 52,4 -34,8 11 2,1 13 Imports; $87 mn, (world rank 8), Netherlan.(%34), 
Indonesia (11%) Germany & Malaysia (10% each) 
1801 Cocoa beans 12,5 -328,5 8 35) 2 
1804 Cocoa butter 25,7 -60,7 14 1,5 9 Exports; Iran (24%) Ukraine (17,3%) Israel 
(11,6%), Netherlands (9,9%) 
1803 Cocoa paste VES -78,5 11 2,4 6 
19 Prep. of Cereals, Flour  2.079,0 | 1.867,1 12 2,9 6 
Starch or Milk 
1905 Bread,pastry,cake,biscuit 1.091,3  1.016,3 12 2X) 4 
190590 Breads 386,9 342,6 14 1,7 5 
190531 Sweet biscuits 357,8 337,7 6 4,2 2 
190532 Waffles 336,6 329,6 5 7,4 10 
1902 Pasta 761,2 752,6 4 6,3 15 
1904 Prepared creal foods 195,5 184 12 2,7 5 
$18 mn flakes of other grains 
20 Prep of vegetables, 2.377,2 2.222 8 3,6 6 
fruit nuts, plants parts 
2008 Not specified elsewhere 920,4 880,8 5 5,2 5 
200819 Nuts, seeds, mixtures 798,4 778,6 1 15,1 4 
Tahini ($8 mn) 
200830 Citrus fruits 36,5 33,6 5 5,1 12 
200860 Cherries 10,8 10,8 8 4 -4 
2009 Fruit juices 393,3 323,3 12 2,8 21 
2001 Vegetables prepared by 293,8 291,7 1 iil 6 
vinegar or acetic acid 
2007 Jams, jellies, marmalade 272,2 258,4 2 7,8 -2 
2005 Oth.veget prepared other 248,1 237-5 15 Deal 8 


than vinegar- acetic acid 
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Algeria (24,5), India (21,7), fran (14,1), Iraq (12,2) 
USA (31,7), Saudi (16,1), Japan (5,8, Spain (5,4) 


Iraq (46,8), Syria (20,3), Georgia (4) 
Malaysia (73,8), Indonesia (25,9) 
Norway (40,1), Chile-Georgia (23 each), Mauratania (4,3) 
Malaysia (80,9), Indonesia (12,1) Philippines (3,6) 
Iraq (22,5), Syria (9), Israel- Italy (6,3), 


USA (15,8), Iraq (7,4), UK (5,8), Germany (4,5), 
USA (25), Iraq (9,1), UK (7,3), Germany (5,1) 
Netherl. (8,8), Nigeria (7,1), Italy (4,1), 


Brazil (34,4), Algeria (29,6), Ukraine (9,9), Morocco (7,7) 
Iraq (17,8), fran (7,8), UAE-Saudi (5,7), Israel (5,1) 
Iraq (20,5), USA (6,7), Saudi (6), Libya (5,3) 


Iran (46,5), Israel (7,2), Azerbaijan, (6,6) 


Ivory C.(79), Ghana (14,5), Cameroon (5) 
Malaysia (58,3), Netherl. (25,7), France (7,6) 


Bulgaria (55,2), Ivory C. (17,6), Gana (12,4), Malaysia (10,5) 


Iraq (19,6), Venezuela (6), Somali (4,1), Yemen-Germany (3,9) 


Traq (30,6), Yemen (6,6), Saudi (5),Germany (4,2) 
Iraq (32,1), Yemen (7,1), Germany (5,4), 

Traq (21,5), Yemen (9,5), Germany-Saudi (5 each), 
Traq (39), Saudi (6,2), Israel (4,3) 
Venezuela (15,3), Somalia (10,7), Japan-(6,1) 
Iraq (20,6), Syria (14,1), Germany (11,5), 


Germany (23,1), USA (10,4), Iraq (7,8), 
Netherl. (7,2) UK (5,1) 


Germany (30,6), UK (6,9), Netherl. (6,2) China-France (5 each) 


Germany (31,7), Netherl. (6,7), China (6)), 
France-UK (4,8 each) 

Germany (40,2), UK (35,8), Czechia (6,7) 
Bulgariaia (41,9), Germany (18,3), UK (9,6) 
USA (36,1), Korea (10,9), Netherl. (9,8) 
Germany (27,5), Netherl. (17,3) USA (10,8), 


Germany (27,1) Belgium (11,7) Italy (9,5) Austria (7,3)France 


(5,2) 
Germany (29,2), Iraq (12,4), Romania (8,1) USA (6,8) 
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2002 


21 
2106 
2102 
2103 
2101 


22 
2202 
2201 
2203 


2208 


2207 


23 


24 


2402 
240110 
240120 


2403 


Tomato prepar. other 
than vinegar or acet. acid 
Misc. food preparations 


Not specified elsewhere 
Yeasts 
Sauces 

Extracs, concentrates of 

coffee, tea or mate 

Soft drinks, spirits and 
vinegar 

Waters inc mineral water 

containing added sugar 
Natural waters 


Beer 
Sipirits with alcoholic 
strength < 80 


Sipirits with alcoholic 
strength > 80 


Residues from food 
industries, animal 
fodder 
Manufactured tobacco 
& substitutes 
Cigars, cigarillos, 
cigarettes 
Leaf tobacco, not 
stemmed or stripped 
Leaf tobacco, stemmed 
or stripped 

Ot manufactured tobacco 


206,4 


809,3 
400,4 


202,1 
76,5 
43,9 

338,3 
191,2 
51,5 
40,9 
34,9 

5,1 


415,4 


909,2 

431,1 

265,9 
0,5 


210,5 


190,6 


85,0 
-102,0 
180,7 
33,6 
-109,3 
-126,2 
88,3 
50 
28,7 
“93,1 
-202,4 


-1351,1 


233,8 
341,1 
258,3 
-407,3 


66,8 


me 


0,4 


15,1 


-1 
11 


73} 


11 


Extract, concentrate imports of; 
coffee, ($134 mn), tea ($19 mn) 


Exports; mineral & aerated water ($167 mn, world 
rank 13.), non alcoholic beverages ($24 mn) 
Exports; natural waters ($38,5 mn) (world rank 4.), 
mineral water ($13 mn) 


Exports; raki ($31 mn), Imports: whiskey ($92,4 
mn $), vodka ($7,8 mn), liqueur ($7,1 mn), gin 
($4,5 mn), wine ($2,8 mn), rum ($2,3 mn) 


Imports of residues; soybean oil ($418 mn), 
cereals ($328 mn), vegetable oils ($295 mn), 
starch & sugar manufacture ($294 mn), 
meat&fish ($208 mn), animal fodder ($207 mn) 


Cigarette imports mainly from; Serbia ($38 mn), 
USA ($13,4 mn), Greece ($8,2 mn) 


Chewing or snuff tobacco imports of $120 mn 
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Iraq (54,7), Germany (10,3), Japan (3,8), 


Iraq (14,9), Germany (5,8), USA (4,2), Czechia (3,8) 
Iraq (14,6), Czechia (7,8), Netherl. (6,9), 

Sudan (8,8), Algeria (8,4), Iraq—Saudi (6,9 each), USA (4,9) 
Traq (27,5), Germany (12,5), Pakistan (6,4), USA-UAE (5 each) 
Switzerland (15,1), Spain (11,9), India (10,6), 
Thailand (8,2), Ireland-Vietnam (8 each) 

Germany (17,3), Iraq (11,1), UK (8) Israel (7,3), UAE (6,6) 


Germany (15,1), UAE (8,9), Iraq-Israel (8,5 each) , Syria (8,1) 


UK (24,3), Germany (20,8), Israel (11,9), UAE (9,9), 
TRNC (4,7), Netherl. (4,2) 
Iraq (42,7), TRNC (13,2), China (9,7), UK (7,7) 
UK (61,5), USA (12,1), Mexico (5), Ireland (3,9), 
Sweden-France (5 each), 


Brazil (22), USA (19,1), China (17,6), Russia (12,8), 
Bulgaria (9,8) 
Russia (19,9), Argentina (19,2), Ukraine (12,8), 
USA (10,2), Morocco (5,6) 


Iran (12,9), USA (12,2), Iraq (8,1), Saudi (7), 
Belgium (4,5), Israel (4) 
Saudi (14,7), Iraq (14), Israel (8,5), Malta (7,3) 


USA (82,1), Belgium (15,1), Indonesia (8), Poland (6,3), 
Russia (4,1) 
Brazil (30,5), Mozambique (12,8), Germany (8,1), 
India (7,3), Tanzania-China (5,2), USA (4,6) 
fran (53), Spain (7,7), Iraq (6,4) 


